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Digital Marketing Director 

The Company 

Smart software for creative people. 

 

The Foundry is not just a technology maker or a software seller; we are here to empower artists 

and designers across the world by enhancing their creative potential. We seek to create a world 

where people can continually raise their creative potential and to champion creative people by 

developing tools, technologies and processes that empower them to bring their ideas to life, 

more quickly and effectively. 

 

We believe in: 

 

 Constantly challenging 

 Always being approachable 

 Committed partners 

 Endless enthusiasm! 

 

Our technology portfolio is as creative as it is technical, packed full of ground-breaking, award-

winning techy goodness that will have even the most demanding organization salivating! 

 

We are a little bit proud of what we achieve at The Foundry and want to take you on our journey 

with us. 

 

The Role 

Reporting directly to the Head of Marketing, the Digital Marketing Director will be responsible 

for leading a team to develop, implement and monitor the digital marketing strategy across the 

globe. This candidate must have a solid track record as a strong leader that has managed teams, 

partnered with top digital agencies, and led successful multi-platform campaigns. Strong 

analytical, project management and team leadership skills are required. 

Location: London, United Kingdom  

Salary: Grade 10 £80,000-90,000 per annum  

Benefits: Comprehensive Private Medical and Healthcash Plan, 25 days holiday per annum  

Pension: Employer matching up to 5%  

Date Posted: 4th July 2016 

Closing Date: 1st August 2016 
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The Responsibilities 

 Lead the digital marketing team and manage digital agency relationships. 

 Develop and implement a compelling global digital strategy that aligns with key business 

objectives. 

 Drive brand awareness, engagement, leads and revenue via SEO, PPC, social media, 

content strategies and paid digital channels.  

 Focus on e-commerce - this role will be measured by online sales, e-commerce volume 

trends, and conversions. 

 Continually explore and research new online marketing channels and techniques to 

ensure The Foundry is leveraging best practices and implementing the most cost-effective 

digital marketing strategies. 

 Create a multi-platform social strategy including LinkedIn, Facebook, blogs, video, Twitter 

and emerging platforms. 

 Measure all online marketing activity by developing and implementing program metrics 

and reporting procedures to track and steadily improve program effectiveness and 

program ROI. 

 Communicate online program results within the company and educate senior 

management and product teams on digital marketing results. 

 

The requirements 

 5-7 years B2B digital marketing experience in fast-paced environments; preferably for a 

SaaS company 

 Proven success of developing and driving global digital marketing strategies 

 Demonstrated expertise and experience with SEO, PPC, social media and online display 

 Experience with marketing automation platforms 

 Proven knowledge of and success with managing online marketing programs 

 Very strong analytical skills and the ability to interpret data to optimize marketing 

programs 

 Extensive experience with online marketing tools including Google AdWords, online 

survey tools, website analytic tools (i.e., Google Analytics), etc. 

 Demonstrated ability to work in collaborative environment and manage programs with 

cross-functional teams comprised of business, technology and creative professionals 

 Strong written and verbal communication skills 

 Good leadership and problem solving skills and ability to manage multiple projects 

 Responsible for planning and management of the digital marketing budget 

 Must be an independent self-starter that has a strong sense of urgency and an affinity for 

producing high-quality work that exceeds expectations 

 Ability to manage multiple priorities effectively within a fast-paced environment and a 

“hands-on” approach 

 A creative thinker with critical analysis and problem-solving skills, along with flexibility 

and a knack for thinking on your feet is essential in this role 

 Proven ability to grow, nurture and manage a team. 
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 A Bachelor's degree in business administration, computer science, marketing, statistics 

or a related field is a requirement. 

 

Applying 

If you meet the criteria, are eligible to work and are interested, please send your covering letter, 

CV, salary expectations and notice period to jobs@thefoundry.co.uk with the subject “Digital 

Marketing Director”. 

More About Us. 

Established in 1996, The Foundry is a global software company headquartered in London, with 

offices in Manchester, Shanghai, Austin, Los Angeles and Silicon Valley. We make smart software 

for creative people. But we are so much more than that.  

 

We are not just a technology maker or software seller. We are here to empower artists and 

designers across the world. We develop tools, technologies and processes that empower them 

to bring their ideas to life more quickly and effectively. 

 

We believe in a world where people can continually raise their creative potential. 

 

We are champions of creativity. 

 

We’re proud of what we do at The Foundry and we’d love to help you achieve your potential. 

 


